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EXECUTIVE SUMMARY

Trade with Morocco has sufficient potential to pique the interests of exporters. Morocco is the
world’s leading phosphates exporter with a global market share of approximately 25%. Trade with
Morocco is beneficial, not only because of its potential within the ‘Look Africa’ Plan for Pakistan
to increase trade with African countries and take advantage of its geographical proximity and
increasing demand, but also because the country lies at the nexus of Europe and West Africa,
making it a key trading partner in the value chain.

Pakistan’s exports to Morocco amount to USD 25mn, ranking it as the 159® largest trading
partner of the country and 38" largest in the African region. During 2018, non-basmati rice, cotton
woven fabrics, PSF woven fabrics and yarn exhibited the greatest increase in exports to Morocco

due to currency depreciation and increase in demand for rice, lower AUP for yarn, cotton fabrics

and PSF fabrics.

USD ‘000
2017-18 2016-17 Variance
Rice — other varieties 1,685 466 1,218
S/c yarn 1f.dx.232.56-714.29 501 1 499
Cotton wov fab 3-4thread 2,252 1,929 323
Wov fab poly stap fib printed 513 248 265

The highest exports to Morocco were cotton yarn, denim, cotton woven fabrics of 3-4 thread
count, and non-basmati rice. While the aforementioned items, were the highest exports to
Morocco, analysis indicates that the markets for medicaments n.e.s. (HS 300490), surgical
instruments (HS 901890) and denim fabrics (HS 520942) exhibit the greatest potential and the
key to increasing Pakistan’s exports to Morocco lies in exploring the export potential of these items.

French is the official business language. Although a growing number of Moroccans speak
English, local distributors and agents expect brochures and documentation to be provided in
French. For them, it makes it easier to determine whether a product complies with local regulations
and standards. Moroccan buyers generally respond better to phone calls and text messages as
compared to emails. Therefore, Pakistani businessmen should use the former modes of
communication more rather than the latter. Using a professional translator is not that efficient in
the long run as face-to-face communication is important for business relations.

This report also recommends allocating more portion of SBP’s Export Finance Scheme to
new exporters and SMEs as this will increase export competitiveness and bring up the overall level
of Pakistan’s exports. A voluntary scheme should be introduced for quality certification
requirements to bring repute to Pakistan’s surgical instruments. This will help build a brand image
for Pakistan instead of only competing on prices. Establishing cordial relations and visiting
Morocco is recommended because it helps to develop face-to-face relations with Moroccans which

is very important when doing business with them.



COUNTRY PROFILE

Morocco lies in the MENA region, south of Spain, across the Mediterranean Sea. The country

borders the Mediterranean Sea to the north and Algeria to the east. The country’s capital is Rabat,

however the economic capital is Casablanca. The main cities are Fes, Meknes, Marrakech, Oujda,

Agadir, Tangier, Dakhla and Layoune. Morocco’s population is 34 million according to World

Bank with 60% of the population living in cities and urban areas. Arabic is the primary language

although French is also widely spoken especially in business and government circles.

Figure 1 Location of Morocco

The country’s currency is the Moroccan ditham (MAD), which is equivalent to 0.10 US
dollars. Morocco’s 2017 GDP was USD 109bn and inflation was 1.63% for the corresponding
period. GDP per capita was USD 3,007 (World Bank, 2018).

Figure 2 Morocco GDP & Trade Figures
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Exports stood at 37% of GDP while imports were 47% of GDP. Morocco’s GDP is the
5% largest in Africa (World Bank, 2018). The country is geared towards the service sector which

accounts for half of the GDP contribution. Tourism is a major contributor to Morocco’s economy.

Mining, food processing, leather, textiles, high tech electronics and construction are main

industries as well.



Morocco’s total exports amounted to USD 25.6bn in 2017 (International Trade Center,
2018). Major export items include motor cars, ignition wiring sets for vehicles, phosphoric acid,
chemicals, vegetables and aeroplane parts. Morocco is the world’s leading phosphates exporter with

a global market share of approximately 25%.

Figure 3 Morocco major export items
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Morocco’s major export destinations were Spain, France, Italy and USA. All these client

countries had geographical proximity to Morocco or free trade agreements.
Table 1 Morocco’s principal export destinations, 2017

Rank Country Y%age of total exports
1 Spain 24%

2 France 23%

3 Italy 5%

4 USA 4%
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