
Trade Profile of Germany and Pakistan 

Germany is the largest economy in the European Union and the fourth largest in the 

world, with exports worth €1.56 trillion and imports of €1.35 trillion in 2023. Its key 

exports include motor vehicles, machinery, electrical equipment, and pharmaceutical 

products. The top import partners are China, the Netherlands, and the USA, focusing on 

industrial goods like machinery, chemicals, and crude petroleum. 

Pakistan’s trade with Germany amounted to $3.56 billion in 2023. Source: Destatis 

Exports to Germany: $2.52 billion, led by textiles (75% of exports), followed by leather 

goods, rice, and surgical instruments. 

Imports from Germany: $1.04 billion, focused on machinery and chemicals. 

2. Main Impediments in Export Growth 

• Low-Value Export Basket: Pakistan’s exports to Germany predominantly 

consist of low-value items like basic textiles and leather, with limited innovation or 

diversification. 

• Stringent EU Standards: Strict compliance requirements, affecting sectors like 

agriculture and surgical instruments. 

• Competition from Regional Players: Countries like Bangladesh and India 

outperform Pakistan in textiles and other traditional export sectors 

3. Proposals to Enhance Exports to Germany 

• Address SPS compliance through training and improved coordination with EU 

authorities. Holding food promotion events in host countries. 

• Participate in more food expos, highlighting products especially value-added 

foods. 

• Promote Pakistan as a cost-effective ICT outsourcing hub. 

• Facilitate B2B meetings with German companies in collaboration with chambers 

of commerce/ participation in fairs and expos. 

 

4. Opportunities for Attracting Investments 

• Energy and Renewable Resources: German firms can invest in Pakistan’s 

renewable energy initiatives. 

• Textile Sector: Joint ventures in sustainable and eco-friendly textiles. 

• ICT and Software Development: Germany’s focus on digitalization aligns with 

Pakistan’s growing ICT capabilities. 



• Engagement through Trade Fairs and networking events: Participating in 

German trade fairs facilitates networking with potential investors. 

 


